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43 AD ANNUAL REPORT 
PE RIO 0 I C A LS2003 PRICE 
SUR V E Y 
Bi Chill on 
the Bi Oea 
By Lee Van Orsdel & Kathleen Born 
N A YEAR FILLED WITH financial scandals of worldwide 
propOltions, the serials market ex.perienced its own outrage. 
Late in December, library customers of RoweCom/Faxon, an old and 
establ ished serial s vendor, woke up to find that the money they had 
paid for 2003 subscriptions had been allegedly siphoned off by di -
vine, inc., RoweCom's parent company. As of thi s writing, about 
$73 million in payments are missing and presumed lost, leaving hun-
dreds of libraries without assured joulllal orders and headed to COUlt. 
Publishers were also hit hard. be-
cause Illost of rhe money was headed 
to them. They have joined with li -
braries to try to salvage as mllch as 
possible from divine. An estimated 
quarter of the liability belongs to dle 
four large publi shers represented on 
lhe ad hoc credirors' committee: Reed 
Elsevier. Wiley. American Institute of 
Physics. and Oxford University Press. 
Many smaller publishers with thin 
margins and shallow pockets may nOt 
survive the loss of income. 
The e1mos has also affected the two 
agencies that carry the bulk of inslilu-
tiomd sUbscriptions worldwide. EBSCO 
afld Swets Blackwel l. Both are worldng 
to restore trust with customers and pub-
lishers shaken by RoweCol11 's failure. 
EBSCO has begun to acquire the pieces 
Lee Van Orsdel is Dean or Libraricil, Eastern 
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of RoweCom's international business. 
The effects or this crisis are expected to 
be long-term. Publishers that survive 
TABLE 1: AVERAGE 2003 PRICE 
FOR SCIENTIFIC DISCIPLINES 
Avg. Ptice 
DiSCipline Pet Title 
Chemistry $2,403.06 
Physics 2,357.86 
~gineeri~ 1,359.52 
Astronomy 1,357.23 
Technology 1,200.22 
Biology 1,175.68 
-
Math & Computer Science 1,151.71 
Geology 1.037.93 
Zoology 1,019.57 
General Scjence 992.52 
Botany 900.62 
Health Sciences 849.62 
----Food Science 829.44 
-
Geography 819.45 
Agriculture 630.29 
LIBRA RY JOURNAUAPRtL t5. 2003 
will likely try to recoup the cost of this 
foll y through price increases over the 
next few years. 
Mergers, monopolies, margins, oh, my 
The serials market was uneasy be-
fore the RoweCol1l crisis began. Plum-
meting budgets .:md rising journal costs 
account for much of the angst, of 
course. But concern about mergers, mo-
nopolies, and publisher profit margins is 
also widespread. The big sciemitic and 
medical publishers are being criticized 
open ly and often by customers. Those 
Same publishers have been pushing the 
so-called Big Deals, large bundles of 
journals sold for a combined price in 
multiple-year contracts that restrict call-
cellations. Though irresistible to many 
academic libraries and consolti a~ some 
of these Big Deals don't look so good 
two and three years into the contracts . .It 
remains to be seen whether librarians 
willlincl a way to uncouple from the Big 
Deals and force publi shers to give them 
more discretion over the purchase of 
their content. 
As anger grows, alternative ap-
proaches to disseminating scholarly in-
formation are springing up everywhere 
and seem to be gathering momemUIll . 
New possibili ties. slich as scholars re-
taining copyright, open archives, and in-
stitutional repositories are creeping into 
the consciousness of librarians. univer-
sity administrators, and scholarly soci-
eties. COlllmercial publishers naturally 
oppose these initiative.s because they are 
51 
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direct competi tion. The Associmion of 
American Publishers Professional! 
Scholarly PubliShing Division has 
launched a public relations campaign to 
woo librarians and researchers back into 
the fold (www. pspcentral.orgibulletinsl 
faIl2002_bulletin.pdl). Until something 
is done about the disparity between li-
brary budgets and serials prices, how-
ever. there is little reason to expect the 
rhet.oric-or the anger at cOlllmercial 
publishers-to cool. 
dalabases-Ans and Humanities Cita-
tion Index. Social Sciences Citation In-
dex. and Science Citation Index-pro-
vide the 6,231 titles used in the study. 
These databases typically renect the 
subscription lists of large research li-
braries. For smaller academic libraries. 
we include an analysis of 1,068 journals 
111 EBSCO Publishing's Academic 
Search Elite. Public and school libraries 
will find useful price data in the brief 
analys is of EBSCO's Magazine Anicle 
Summaries Ultra. 
dered through a vendor. The data are 
current as of February 21, 2003. 
Serials market declared dysfunctional 
This year's periodicals price study 
looks at these and other l~lctorS that arc 
shaping the serials marketplace. We also 
consider traditional indicators of pricing 
trends that wi ll affect the co t of jour-
nals and services in 2()().1. Three Insti-
tute for Scientific In formation (lSI) 
Cost history for the study was 
pulled from EBSCO's database of 
308,000 serials title listings. For practi-
cal reasons, the data are limited to 
prepriced titles <as opposed to tanding-
order and bill-later titles) that can be or-
Concerned about the extremely 
high protit margins of commercial 
publishers in the sciences and the di-
minishing capacity of universities to 
purchase back their own intellectual 
output, the British Office of Fair Trad-
ing characteri zed the inlernational seri -
al market in 2002 as not "working 
well." The STM <scientific, technical, 
and medical) journal market is known 
to be inelastic. meaning that higher 
prices have not historically resu lted in 
significant cancellations. Over a 15-
year period ending in 200 I, journal 
prices rose 215%. Research libraries, 
TABLE 2: COST HISTORY GROUPED BY LC SUBJECT 
Subject 
AgricullUre 
Anthropology 
Art & Archilecture 
Astronomy 
Biology 
Botany 
Business & Economics 
Chemistry 
Average Average Average 
No. of Cost Cost 
Titles PerTitle Per Title 
1999-2003 1999 2000 
171 $469.90 $509.65 
44 259.21 273.84 
66 98.24 101 .02 
- --,--
22 1,074.54 1,094.78 
237 902.43 973.36 
64 710.92 763.92 
291 408.35 457.56 
192 1,682.94 1,825.68 
% of 
Change 
'99-'00 
8.46 
5.64 
2.83 
1.88 
7.88 
7.46 
12.05 
8.48 
Education 106 
270 
17 
207,79 230.20 10.78 
Engineering 981.19 ' ,071.02 9.16 
Food Science 650.23 708.06 8.89 
General Science 
General Works 
Geography 
75 
81 
63 
82 
697.93 773.15 10.78 
85.69 88.11 2.82 
Geology 
Heahh Sciences 
History 
1495 
246 
566. 11 
n8.55 
626.44 
101.72 
636.44 
840.59 
677.78 
107.60 
Language & Literature 335 92.31 96.37 
law 81 140.06 148.08 
Library & Information SCIence 58 222.15 233.88 
Math & Computer Science 190 890.12 965.98 
Military & Naval Science 9 282.33 308.11 
Music 48 87.33 89.01 
Philosophy & Religion 137 123.27 131.48 
p~ 205 1,747.89 l ,8n.BB 
Political Science 63 208.07 229.01 
Psychology 154 275.93 303.44 
Recreation 
Sock>09Y 
Technology 
Zoology 
22 
301 
211 
114 
103.33 
252.82 
874.66 
751 .64 
110.85 
278.20 
951 ,13 
822.40 
12.42 
7.97 
8.20 
5.78 
4.40 
5.73 
5.28 
8.52 
9.13 
1.92 
6.66 
7.44 
10.06 
9.97 
7.28 
10.04 
8.74 
9.4 1 
Average 
Cost 
Per Title 
2001 
$536.6S 
$269.51 
$104.29 
$1 ,155.22 
$1,031 .12 
$794.60 
S501 .79 
$1,986.00 
$254.71 
Sl ,l 66.22 
S767.16 
$852.43 
$88.99 
5686.60 
$898.94 
$730.52 
$113.76 
%of 
Change 
'00-'01 
Average Average 
Cost % of Cost 
Per Title Change Per Title 
2002 '01-'02 2003 
5.30 $578.14 7.73 $630.29 
-1 .58 329.79 22.37 353.44 
3.24 105.74 1.39 121 .64 
--
5.52 1,290.83 11.74 1,357.23 
5.93 1,097.09 6.40 1,175.68 
4.02 834.40 5.01 900,62 
-,9-,.6_7_-'.551 .37 9.88 590.84 
8.78 2.185.76 10.06 2,403.06 
10.65 278.50 9.34 305.73 
8.89,--"' ,,,,263= .4,,9_ 8.34 1,359.52 
8.35 799.16 4.17 829.44 
10.25 929.86 9.08 992.52 
1.00 95.26 7.05 105.34 
'kof 
Change 
'02-'03 
9.02 
7.17 
15.04 
5.14 
7.16 
7.94 
7.16 
9.94 
9.78 
7.60 
3.79 
6.74 
10.58 
7.88 
6.94 
7.78 
5.72 
775.62 12.97 819.45 5.65 
972.52 8.19 1,037.93 6.73 
763.34 7.23 849.62 8.46 
120.24 5.70 137.34 14.22 
$101.72 5.55 110.28 8.42 124.47 12.87 
$159.51 7.72 175,66 10.12 198.22 12.84 
$249.86 6.83 266.69 6.74 296.25 11 .08 
1,039.88 7.65 1,119.75 7.68 1,151.71 2.85 
360.56 17.02 354.20 ·1.76 396.85 12.04 
91 .49 2.79 94.29 3.06 104.04 10.34 
136.78 4.03 148.64 8.67 169.89 14.30 
2,016.08 7.36 2,194.09 8.83 2,357.86 7.46 
257.31 12.36 287.96 11 .91 315.00 9.39 
330.60 8.95 362..54 9.66 396.04 9.24 
122.33 10.36 
306.86 10.30 
139.84 
336.56 
1,030.11 8.30 1,122.85 
----
891 .33 8.38 967.58 
14.31 
9.68 
9.00 
8.SS 
170.47 
365.66 
1,200.22 
1,019.57 
21 .90 
8.65 
6.89 
5.37 
r rllDAOV 1"!lU NA! IA.PRII ,"\ ?on1 
%of 
Change 
199~ 
2003 
34.13 
36.35 
23.82 
26.31 
30.28 
26.68 
44 .69 
42.79 
47.13 
38.56 
27.56 
42.21 
22.93 
44.75 
33.32 
35.63 
35.02 
34.84 
41.53 
33.36 
29.39 
40.56 
19.13 
37.82 
34.90 
51.39 
43.53 
64.98 
44.63 
37.22 
35.65 
however. failed to alter their buyi ng 
habits significalllly in response. Their 
purchase of journal titles dropped by 
onl y 5.1 % (per Association of Re-
search Libraries data) over the same 
period. Large commercial publishers 
profiled immensely in such a favorab le 
market. Of course, they argue Ihat 
much of the profits weill illlo the R&D 
and technology costs that supported 
the shifl 10 electronic publishing-
which the commercials led. 
Mergers, new titles, and page ex-
pansions ultimately resuhed in V3Sl con-
solidation of' content in the hands of a 
few big STM publishers. Consolidation 
of content led to Big Deals. or portfolio 
pricing a~ it is coming to be known. 
Portfolio pricing has the advantage of 
increasing the exposure and the survival 
of journals in small or emergi ng fie lds. 
which is why many scholars SUppOl1 
them. But it obscures journal prices and 
reduces competition among individual 
titles from different publishers, con-
tributing 10 the monopolistic trend of 
the markel. Librarians have cont inued to 
sign up because they don' t have accept-
able alternatives. 
Dysfunction defined 
A widely circulated Morgan Stan-
ley report on the STM market (9/30102. 
www.econ.ucsb.edu/-tedb/Journals/ 
morganstanley.pdf). designed to encour-
age investment in STM publishers' 
stocks, makes chilling reading for the li -
brarians who buy journals. Charts show 
Reed Elsevier dominates the scienti fic 
and medical journal markers. n lC repOl1 
reveals lhat Elsevier posted a profit mar-
gin of 37% for its core titles and 22% 
for the medical titles il acquired from 
Harcourt in 200 1. An officer of Elsevi-
er is cheerfully repol1ed to have said 
that he expects the profitability of the 
laller to rise sharply. Un fortunately, 
profi t margins for other STM's such as 
Kluwer. McGraw-Hill, Taylor & Fran-
cis. Thomson, and Wiley are not repol1-
ed. There is no source for that infonna-
lion as far a~ we know. 
The report acknowledges that the 
publishers with the biggest online port-
folios are going to drive many of the 
smaller commercial and society pub-
lishers out of business. It singles out 
Reed Elsevier as a key benelieiary of 
the trend to online. Morgan Stan ley 
speculates ~lat regulation is the greatest 
Lhreat to Lhe STM market and Lhen goes 
on 10 rea'isure investors. wilhjarring op-
timism. tha[ globaJmarkets like this one 
TABLE 3: AVERAGE PRICE PER TITLE BY COUNTRY 2003 
No. of Avg. Price No. of Avg. Price 
country 1St Titles Per Title Country 151 Titles Per Title 
The Netherlands 520 $1 .975.61 Japan 81 $294.31 
Ireland 42 1.832.58 France 128 279.26 
Singapore 12 1.328.33 Sweden 19 250. 19 
Austria 24 1.161.38 Spain 9 239.84 
Germany 289 1.107.43 Scotland 12 236.24 
England 14 13 1,035.00 Hungary 10 202. 18 
Switzerland 100 816.94 Norway 12 180.41 
--
United Slaies 2550 561.86 Canada 109 170.19 
New Zealand 31 531.90 Italy 55 133.87 
-----
Russia 29 489.15 Belg~ 17 111 .31 
Denmark 97 445.27 South Alrica \I 99.17 
Australia 65 370.49 India 8 94.00 
Israel 12 319.42 Taiwan 7 89.71 
Czech Republic 9 299.49 Mexico 9 82.44 
AVERAGE COST OF AN 151 TITLE: $813.23 
are very h~ud to regulate. Economists 
and librarians who monitor the serials 
market believe that these trends will 
cOlllinue unchecked unless agencies 
like the U.S. Department of Justice or 
the British Office of Fai r Trading step 
in . Thus far, they have declined to do so. 
Resistance-is it futile? 
Unhappy with the pricing prac-
tices and the monopolistic dominance 
of the large commercial publishers. li -
brarians and scholars are looking for 
affordable alternative methods of peer-
rev iewing. editing, and distributing 
scholarly output. Evidence of success 
ournal prices 
initiatives. alternative forms of schol-
arly publishing. and insti tutional 
repositories attract researchers and 
university administrators in increasing 
numbers. 
BioMed Central. a nonprofit pub-
lisher with 100 prestigious university 
members. is surviving on an alternative 
model that makes its 80 peer-reviewed 
journals free to al!. The inflow of man-
uscriptS from scholars doubled last year. 
BioOne, a consol1iuITI of libraries. soci-
eties, and publishers. has successfully 
pu lled together a bund le of 65 high-
impact journals in the biosciences and 
expects to grow to 200. A simi lar proj-
for 2004 are poised 
behind a series 
ect at Comel!. Project Euc lid, 
has just launched 19 online 
mathematics and statistics 
journals. For-profit metapub-
li shers such as Ingenta and 
MetaPress also continue to aid 
publishers looking for afford-
able online publishing services 
and content affi nity. 
of huge political, 
economic, and 
industrial uncertainties The DSpace Federation 
is anecdotal but growing. SPARC ex-
panded to Europe. Organic Leiters. a 
SPARC alternative to Tetrahedron Let-
ters. bested its competitor in 200 1 im-
pact facLOrs (Le .. number of limes an 
article is cited by subsequent scholars) 
reponed by lSI. 
The alternative title costs one-
third as much as the commercial com-
petitor, a moral victory of sorts. Fo-
rums held worldwide on open access 
LlBRMY JOURNAUAPR tL t5. 2003 
Last year the Massachu-
sells Institute of Tech nology (M IT) 
lau nched DSpace. the IllOst prominent 
of many institutional repository initia-
tives underway worldwide. DSpace al-
lows a library to capture. store. access. 
and distribute the digital scholarship 
created on its cmnpus. sans pub I isher. 
MIT is now worki ng with six olher re-
search insti tutions in the United States 
and with Cambridge Un iversity in 
England to federate the model. It in-
53 
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tends to make the system open-source 
and ava. ilable to institutions of all sizes. 
According LO the press releases, even 
small colleges will be able to create 
repositories wi th their exj st ing budg-
ets. T he institutional repository move-
ment, more than any Olher faclor, ap-
pears to have SCI ofr Ihe alarms thaI led 
a division of the Association of Amer-
ican Publishers to launch the public re-
lations campaign mentioned earlier. 
These initiatives. however valuable and 
nece~sary, may further deslabi lize the 
troubled serials market in the short 
term. 
Online is hot, print is not 
Back at the Iypical academic li -
brary, the rush to onl ine-only is accel-
erating. Last year's interest in flip pric-
ing, where the majority of (he price is 
assigned to the onl ine componenl and 
print can be purchased as an add-on. 
has cooled somewhat. Faced wilh the 
imperative to cut costs. academic li -
braries of all sizes are abandoning print. 
desp'ite the unresolved issue of archiv-
ing, Print subscriptions are now being 
cancel led in record numbers. These 
cancellations have a disproportionate 
erfect on Ihe publishers that are too 
small to succeed in the Big Deals are-
na. Titles in those deals are largely pro-
tected. making other publishers' titles 
far more vulnerable to cuts. 
Morgan Stanley'S analysis re-
vealed that publishers gain aboul 16% 
in profitability as customers move 
from print 10 online. This presumably 
represents savings in paper, printing, 
and postage. If COITect. those savings 
are not being passed along to cus-
tOmers or the vendors that manage 
many of their orders. Pricing models 
for online journals. when standardized 
at all, me getting more complex. No 
TABLE 4: COST HISTORY BY CONTINENT/COUNTRY OF ORIGIN 
ContinentiCountry 
NORTH AMERICA 
United States 
Canada 
Other 
Average Average 
No,ofTitles Cost 
1999-2003 1999 
Average 
Cost 
2000 
2498 $396.92 $436.01 
107 135.85 145.13 
12 88.36 92.78 
Average for all North America 2616 384.95 422.48 
EUROPE 
France ' 
Germany' 
Ireland' 
Italy' 
The Nethertands • 
Switzerland 
United Kingdom 
Other 
Average lor all Europe 
ASIA 
Japan 
Other 
Average for aU Asia 
AUSTRALIA 
AND NEW ZEALAND 
SOUTH AMERICA 
AFRICA 
128 
297 
42 
54 
SOB 
92 
1298 
209 
2629 
75 
46 
121 
79 
16 
13 
'Included In European Monetary Union 
244.97 236.61 
858.45 895,14 
1,366.35 1,475.53 
131.02 125.48 
1,487.86 1,606.49 
538.91 
724.76 
358.87 
832.18 
244.17 
411.86 
308.12 
268,59 
76.45 
82.47 
612,04 
794.60 
357.92 
895,97 
265.56 
448.80 
335.06 
295.14 
78.43 
87.79 
% of 
Change 
'99-'00 
9,85 
6.83 
5.00 
9.75 
Average 
Cost 
2001 
$4n.64 
153. 19 
93.98 
462.51 
-3.41 232.56 
4.27 915.94 
7.99 1,576.80 
-4.23 121.20 
7.97 1,739.58 
13.57 672.47 
------
% of 
Change 
'00 -·01 
Average 
Cost 
2002 
9.55 $519.56 
5.55 161 .80 
1.30 97.13 
9.48 503,09 
-1.71 236.79 
2.32 1,011 .04 
6.86 1.688.77 
-3,41 119.37 
8.28 1,853.25 
9.87 733.64 
-- ---
% 01 
Change 
'01 - '02 
8.78 
S.62 
3.35 
8.n 
Average 
Cost 
2003 
8561 .86 
170.19 
101 ,74 
543.81 
% 01 %01 
Change Change 
'02 - '03 '99- '03 
8.14 
5.19 
4.75 
8.10 
41 .55 
25.28 
15.14 
41.27 
1.82 279.26 17.94 
10.38 1.107.43 9.53 
7,10 1,632.58 8.52 
-1.51 
6.53 
9.10 
133.87 
1,975,61 
816.94 
12.15 
6.60 
9.64 870.10 9,50 969.54 11 .43 1.023.15 
11 .35 
5.53 
14,00 
29.00 
34,12 
2,18 
32.78 
51 .59 
41.17 
21 .03 
33.40 
-- ---
-0.27 356.28 -0.46 384.70 7.98 434.35 
7.66 960.86 7.24 1,047.89 
8.76 
8.97 
8.75 
9.88 
2.59 
6.45 
282,19 6.26 
475.89 6.04 
355.44 6.08 
330.23 11.89 
79.25 1.04 
90.87 3.50 
282.63 
497.52 
364.74 
369.94 
81.31 
100.59 
9.00 
0.16 
4.55 
2.62 
12.03 
2.60 
10.70 
1,110,14 
294,31 
515.98 
375,70 
422.61 
84.04 
115.83 
12.91 
5.94 
4.13 20.53 
3.71 25.28 
3,00 21.93 
14.24 57.35 
3.36 9.93 
15.15 40.45 
TABLE 5: COST HISTORY BY BROAD SUBJECT 
Citation Index 
Average 
No. of 
Titles 
1999-l003 
Average 
Cost 
PerTltIe 
1999 
ARTS AND HUMANITIES CITATION INDEX 
Average 
Cost 
PerTitte 
2000 
U.S. 796 $126.61 $137.45 
NON-U.S. 958 234.86 249.45 
SOCIAL SCIENCES CITATION INDEX 
u.s. 1,401 
NON·U.S. 1,448 
SCIENCE CITATION INDEX 
U.S. 
NON-U.S. 
1.281 
1,959 
297.89 
641.64 
665.51 
1,089.72 
328.31 
696.59 
729.41 
1,171.45 
% of 
Change 
'99-'00 
Average 
Cost 
Per Title 
2001 
8.6% $149,68 
6.2% 261.81 
10.2% 
8.6% 
9.6% 
7.5% 
363.93 
755.36 
795.35 
1,252.09 
% of 
Change 
'~01 
Average 
Cost 
PerTitle 
2002 
8.9% $162.03 
5.0% 283.43 
10.8% 394.28 
8.4% 813.27 
9.0% 861.36 
6.9% 1,351.81 
LIBRARY JOURNAUAPRIL fl. 2003 
%of 
Change 
'01-'02 
Average 
Cost 
PerTitie 
2003 
% of 
Change 
'02- '[13 
% 01 
Change 
1999-
2003 
8.3% $177.94 9.8% 40.5% 
8.3% 323.48 14.1% 37.7% 
8.3% 
7.7% 
8.3% 
8.0% 
429.81 
871 . 18 
933.80 
1,419.80 
9.0% 
7,1% 
8.4% 
5.0% 
44.3% 
35.8% 
40.3% 
30.3% 
Lwo deals look alike. In 2002 alone, 
EBSCO. which already had one of the 
world's largest serials databases, added 
about 750 special price entries for ex-
isting Blackwell on li ne tit les, aboUl 
1500 for exisLing Elsevier LiLies, and 
about 650 for existing Kluwer Lilies. 
Reports (rom the library community 
register dismay wi Lh the lack of clarity 
from some publishers regarding which 
tit les are in and which are out of their 
special deals. Vendors, which supplied 
that kind of information in the pasl', 
conti nue to be excluded from handling 
most of the Big Deals. 
range for a given discipli.ne. Periodical Prices for College and 
Medium-Sized University Libraries 
An analysis of EBSCOhos{ Academic 
Search Elite is included for the bene-
fit of smaller academic libraries for 
which the lSI index-
somewhere between lSI and Academ-
ic Search, Table 8 can be used in con-
junction wilh Table 2 to establish a 
Plice increases for this group or ti-
tles continue to mn ahead of average in-
Creases for the lSI group of tides as a I1Ile. 
The conservative estimate is that general 
collections wiJI see i_llcreases between 
12% and 14% for 2004 subscriptions. 
es may be too com-
prehensive. Table 8 
gives price history by 
discipl ine for the ti-
tles in the index. For 
mid-s ized li braries 
whose coiJections fall 
TABLE 7: 2004 COST PROJECTIONS FOR TITLES IN ACADEMIC SEARCH 
Projected 
No. of % of 2003 % of % 01 
Academic Search Titles List Cost Cost Inc rease 
u.s. 733 72.4% $118.967 
-c.::c.-:.::c; 
279 27.6% 141,849 
45.6% 12.0% 
::--':.::c.:--
54.4% 14.0% NON·U.S. 
TABLE 8: COST HISTORY FOR TITLES IN ACADEMIC SEARCH 
Projected 
2004 
Cost 
$'33,243 
'6' ,708 
% 01 
Cost 
45.2% 
54.8% 
Projected 
Overall % 
Increase 
13. 1% 
Average Average Average Average Average Average Average Ave rage % of 
No. of Cost Cost % of Cost % of Cost % of Cost % of Change 
Titles PerTllle Per TItle Change Per Title Change Per Title Change Par Title Change 1999-
Subject 1990-2003 1999 2000 '99-'00 2001 '00-'01 2002 '01-'02 2003 '02-'03 2003 
Agriculture 13 $70.00 $75.43 7.76 $85.33 13.12 $69.50 4.89 $92.83 3.72 32.61 
Anthropology 16 126.52 140.49 11 .04 156.85 11.64 172.71 10.1 1 196.64 13.86 55.42 
A:-,'C, &-=-'A'-'C'Ch:"itect''-U-,.------=-24'---'..;30'' . ':83 --'c-'41' .20'---=7:-:.9"3--'-:5""7."9-'-8===-,-, ,;;'.8;'8:;;';;';;',,'-:6;;9=.-4~7;;,;;,;;,;;,,,7:-.':.2"7:;;';;';;'.c:'-9:':6".0' - '5".6=-=6-- 49.82 
Astronomy 2 37.48 -'4"'1.':.98'--'--2.01 37.48 -10.72 777.65 1974.64 43-'.9C'8- 'C'94=.34=- 17.34 
=B::io::'og" y'-______ -"::.2 _ _ (364:::.::.:5:::3 _ _ 3::90:.:::.9:.:0 __ 7.23 417.44 6.79 511 .53 22.54 643.50 25.80 76.53 
Botany,-__ 3 164.67 203.00 9.93 228.67 12.65 264.33 15.59 332.33 25.73 79.96 
Business & Econo·mC"cs----,,:-:,=o--', 4::2". '::9'---='::55".43=---:9:::.3:=,'---='::7::5:::.9:-2- 13.18 197.43 12.23 214.57 8.68 50.90 
Chem~ 1 660.00 719.00 6.94 784.00 9.04 911.00 16.20 993.00 9.00 50.45 
Education ---"-,000-:---=2-=-02.9'C --'2::2.':4-'.4""7---"0':..':.63=- -=2-'47=-.':.46'---' '0'''.2:-:4--274.65 10.99 306.52 11 .60 51.06 
=E~ng~;n..,e-,.'Crin~g~ _____ -,3':.2 __ 2=3-,3-,.7-,2,---':.26=8=.~  __ '-,4-,.9O-,-,_-,3=' -,4 . :.86~_ '=7-,.~=-_-,3=4.:.0 . :.9':.2 _--,8=.2=8,--_3=9O~.6.:.6_-,':.:4 . :.5.:.9_-=6=7=.'.:.5_ 
Food Science _ 8 __ ' 4 '_.5_0 __ '60. 1 1 13.15 213.00_-':.33=.:::03~ __ =22=,c:.2=5,--_=3.:::87,---_~244. 12 ':.:0::.:.3:.:4_--,-72.52 
General Science .....:.'6=---=2::2:::6::.5.:.9_...:2:.4:.:3". '.::8 __ .:.7.::3::.2_--=2.:.64.:.:.3::9=--_.::8.:.:.7::.2_--=2:::80"",67 6.16 317.06 12.97 39.93 
General Works 51 59.49 63.93 7.46 66.02 3,27 68.41 3.62 74.04 8.23 24.46 
Geography 8 182.58 203.92 11.69 219.15 7.47 236.57 7.95 281 .31 18.91 54.07 
::'---:-:: ::----,-:,.,-----=-=-= Geology 3 100.00 111 .00 11.00 115.67 4.21 130.00 12.39 134.00 3.08 34.00 
Health Sciences 94 246,78 272.21 10.30 291.96 7.26 366.34 25.48 431.05 17.66 74.67 
History 75 97.93 107.20 9.47 118.79 10.81 128.89 8.50 149.96 16.35 53.13 
47.38 Lan~uage_&_L_;I_e_ralur_e__ 80 91 .71 99.4.~0 __ ::.:8.39 108.97 9.63 124.06 13.85 135.16 
Law .,.,.-,--__ -c-___ ',,8'----".:.08:::.:::02=--_'12.40 4.05 11 7.57 4.60 13::0".6::5=----",:' ::.' ,,3_---',42.35 
Ubrary & Information Science 22 112.58 120.55 7.08 127.91 6.11 136.30 6.56 145.90 
- - --
Math & Computer Scl~ 20 197.75 220.35 11.43 233.60 6.Q1 251 .20 7.53 284.00 
8.95 
8.96 
7.04 
31.78 
29.60 
13.06 43.62 
7 70".99::-_-,':78:::':,2:-_ 10.04 103.33 32.27 114.49 10.80 120.16 4.95 69.26 
Music 10 99.37 101 .97 2.62 106.93 4-=.8-:-6 -'0:-:6"'. '-::2-- .~0-'.7"6---:'11.-39- 4.-9-7--'2-.' -0-
Military & Naval Science 
-- ---
-~~~-c-'~ 
Philosophy & Religion 32 75.31 81.37 8.05 80.90 -0.58 89.57 10.72 105.38 17.65 39.93 
p.~hy'CS:::;CS::;-;;-,--______ -:=8_-,,96::9:::.2=',-1.1_5_7._'4 ___ '9_._39_ _,-,,4:-:0-:-1.':6':.3 __ 2,-:',.."-,3_ ' ,529.88 __ 9:..:.,,' 5:... 1.670.25 9.18 72.33 
Political Science 37 165.59 187.51 13.24 220.91 17.81 244.68 10.76 263.81 7.82 59.32 
Psycho~ ___ 20 213.20 235.20 10.32 262.55 11.63 291.30 10.95 315.50 8.31 47.98 
Recreati.·o_n_____ 10 52.87 54.54 3.16 56.09 2.84 61.59 9.81 131.32 113.22 148.38 
Sociology 134 175.93 200.07 13.72 235.42'--'''7.=-67 260.59'--' =0.:::'69 293.17 12.50 66.64 
Technol~y 15 115.12 121 .59 5.62 130.12 7.02 139.26 7.02 151 .66 8.90 31.74 
Zoology 65.00 65.00 0.00 65.00 0.00 65.00 0.00 65.00 0.00 0.00 
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SURVE' 
Cleaning up behind the Big Deal 
In the shift to onl ine ponfolios. in 
1 ~lct, the role of the serials agent has be-
come a sticking point between librarians 
and the publishers who want to sell di-
rec tly to them. Libraries need electron-
ic invoices with titles and 
lea.';; t. In consonial arrangements. large 
libraries often carry smaller libraries on 
their backs. Some believe such a pmc-
lice cannot continue. Medium-sized and 
smaller libraries benefit greally from the 
expanded access. but even they are be-
Budget with care 
Journal prices for 2004 are poised 
behind a series of huge political, eco-
nomic, and industrial uncertainties. As 
we go to press, war wi th Iraq has begun. 
and NOl1h Korea is rail Ii ng its ~aber. The 
prices detailed. Publishers TABLE 6: 2004 COST PROJECTIONS BY BROAD SUBJECT 
aren't able to give timt in-
formation. Most of them No. of % of 2003 
Citation Index Titles list Cost 
ARTS AND HUMANITIES CITATION INDEX 
U.S. 766 49.2 $136,302 
NON·U.S. 792 SO.8 256.195 
SOCIAL SCIENCES CITATION INDEX 
U.S. 1.337 49.3 
NON-U.S. 1.377 
SCIENCE CITATION INDEX 
U.S. 1,197 
NON·U.S. 1,831 
SO.7 
39.5 
60.5 
574,650 
1,199,609 
1.117,753 
2.599,646 
%01 
Cost 
34.7 
65.3 
32.4 
67.6 
30.1 
69.9 
Projected 
% 01 
Increase 
10.5 
13 
11 
12 
10.5 
12.5 
Projected 
2004 
Cost 
$150.614 
2B9,5OO 
637,862 
1,343.562 
1,235,11 7 
2,924 ,602 
% 01 
Cost 
34.2 
65.8 
32.2 
67.8 
29.7 
70.3 
Projected 
Overall % 
Increase 
12.1 
11.7 
11 .9 
can provide only one-line 
invoices. At the insistence 
of a few vocal customers, 
Elsevier and EBSCD ran a 
successful lest this year in 
which EBSCD produced 
dct.ailed electronic invoic-
es priced by line. based on 
a rubric supplied by Else-
vier, for each of the on-
line/print journa ls in the 
Big Deal. Known for late 
invoicing. Elsevier gal it's PROJECTED OVERALL INCREASE FOR ALL 151 TITLES: 11 .8% 
payment. early. and the 
customers got timely in-
formation to load into their systems. El-
sevier is considering whether to extend 
the option of working with a vendor to 
other customers. 
What to expect in 2004 
More than 40 states report serious 
budgel deficits. Endowed institutions are 
losing investment income, and library 
spending is being cui just aboul every-
where. Academic libraries race perhaps 
Ihe most widespread budget losses in 
decades. Many Big Deals are coming up 
for renewal this year. and il will be inter-
esting 10 see what happens given the lev-
el of cri licism and the budget cUlbacks. 
TIle largest libmries are particularly 
resisrant to widescale content bundling 
because they don 't like pay ing for what 
patrons don ' l use; they would ralher 
choose their own content. There is a 
perception . too, thai the Big Deals actu-
ally benefit the biggesl libraries the 
Periodical Prices 
for Public and 
School Libraries 
ginning to resist the limitations that 
come wi th the packages. 
As the RoweCom debacle rolls on, 
lhe fallout will probably shape publish-
ers' pricing strategies for 2004. Both li -
braries and publishers have much 10 
lose. As this article goes 10 press. many 
publishers have agreed to grace issues 
to RoweCom customers for Ihe first 
quarter of 2003. [Library 101lmal. Pub-
lishers Weekly, and School Library 
Journal will grace libraries for the rUIl 
of the subscription paid for.-Ed.l Pub-
lishers fear, with good cause. Ihat they 
wi ll never get back their customers if 
subscriplions are interrupled. Yel these 
publishers are expecting to get much 
less than 50¢ on tile dollar from Rowe-
Com or divine. Either way. they will 
lose significant revenue, and some will 
not survive. Higher journal prices will 
hit all li braries. whether or not the insti -
wLions were RoweCom CUSl0111crs. 
litles in EBSCD Publishing's geneml 
index, Magazine Art icle Summaries 
Ultra. are selecled to refl ect Ihe typical 
interesls of schools and small public li -
slock market, the deficit. and oi l prices 
are tluclUating wildly. Dozens or COI1X'-
rate scandals like Enron, Tyco, and di-
vineIRoweCom have yel to be resolved. 
And the U.S. dollar. which 1051 ground 
to both the Euro and the pound while 
publishers were selting prices 1.<1 year, 
is gelling even weaker. 
For the last decade or so. publisher 
price increases have hovered in the mnge 
of 7%- 1 0% 0 11 average. before currency 
factors were applied. Given the number 
of wi ld cards, we advise an extremely 
conservative approach to budgeting for 
2004. We predict higher than lIsual jour-
naJ incre.,es. just under 12% overall. If 
some or the issues above get resolved fa-
vorably Ihrough tile spring, on the other 
hand, next year's price illcre~t'ies could 
modemle or retum to the norm. Fmnkly, 
we don 'l ex peel lhal 10 happen because 
of lhe unusually high number of nega-
tive fac lors at play. • 
braries. Table 9 provides hi'torical 
price data for tilles in Ihe index. Price 
increases for next year are expecled to 
be around 9%. 
TABLE 9: COST HISTORY FOR TITLES IN MAGAZINE ARTICLE SUMMARIES ULTRA 
Average Average Average Average Average Average 0/0 of 
No. of Cost Cost % 01 Cost % of Cost % 01 Cost % 01 Change 
Magazine Article Titles Per TItle Per Titie Change PerTItJe Change Per TiUe Change Per Tille Change 1999-
Summaries Ultra 1999-2003 1999 2000 '99-'00 2001 '00-'01 2002 '01-'02 2003 '02 -'03 2003 
U.S. 270 $54.87 S59.48 B.' $66.64 12.0 569.30 4.0 $74.88 B.l 36.5 
NON-U.s. 23 151.51 t61 .n 6.B 165.14 2.1 175.64 6.' 194.52 10.7 28.4 
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